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v Duf1ng JangarysFebruary 1975 a national survey was Qanduqtad
‘to. 1nvestlgata reactions to onsair fund raising by public '
radio” and public television stations,.and, for public. radio, to
determine levels of awareness and .listening “and reactions to
pr@gfaEﬂ;ng, Wlth Féspact t@ publlg talevzslan, the Study was
f}p@rted in 1975 and 1977 and it prav;des a measure @f changéE
~in publ;@ reaction over the years., The Pﬂrtlén of tha study -
relat;ng to pub11§ radio was. introduced lﬂ‘l§78
" ; L
déscr1§tlcn Gf “the %@78 survey and\an analysis of fhe
\- :esults have.been organized into fauf*rapartgg_eaﬂh concen-.
tratlﬁg on anE“aspsct of the study? as f@llaws .

ﬁf; l; Puplic Radio AwarEﬂess, Llstenlng;:n'
I ;'land Pr@grammlﬁg BRI o

: g

2. dell@ Rad;e Dn Alr Fund Ralglng

. s «
| 3 . . = s = e = ” % =

g
3. PTV DnaAlf Fuhd R5151ﬂg 5

A JV!.  ‘@; Méth@ﬁalggy

3
g
==
4.

All four- rep@rts are avallable fr@m the C@rp@railaﬂ for Public
fBr@adcast;ngg'whlgh cammlsal@ned the study. The study was per-
farmed byggtatlgtlﬂal Research, ‘Inc. of wgstf;eld NEW Jergey

Ee:ause the. 1nvestlgat1aﬁ is ba ed on § %ufvey amaﬂg a sample

of persans:\ratnéf than among. all persons, the data Sfé'subj£§t 

to sampling errors. . Moreover, survey results are obtainesd
through paﬁig&ular pbacedure& which are subject to ﬂ@ngampllﬂg
errors that may be associated with the type of sample selected,

the use of telephone houséholds, the fact that not all ﬁ%algﬂatéd
" gample members éQ@pEbaiEd the: questions that were a%ked; and so
“f@ﬁth Zherefaﬁ§§ in interpreting these data, the uder should

Legive full consideration to the methods.used to -compile them.
Each of the first three reponts Tisted above ‘contains a brief
‘methodological appendix. The' reader is also encourdged to rev

v1ew th& more c@mprihEﬂslve tepart devated to met@@dal@gy

£ ’ . e
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This Pep@rt is one of four descrlb;ng a natignw1de study of

(1) awareness of and- 115T2ﬂlng to publiec: fidl@, as - well as-

‘reactions to:on-air fund raising and to pr@gramm;ﬂg on public
»\radls, and (2) reactions to on-air fund raising: by publlc

telev151an stations. .

‘Purpose .
- , o T
~The. specific topics ccvered WEFE
- . For publiz radio, .

-~ The level‘of‘awarenesszaméﬁg3fhe adult - - "‘/:
‘ 'p@pulati@n as of early'1975;1' . o
['_.» . . e !

-+ The level of ll tening.

e Reasans far llsténlng and fEaCtlDﬁS to & .
- ' pr@grammlng T ,A, . " : L ,

S --. Reactions to on-air fund ra;s;ng

. : - For publlc TElEVlSlQﬁ; reacflans ta on=-air fund
Y : ralslng , e - o

The publlc television portion of'thiszuurvey repeated a similar
effort conducted in the two previous years. The flrst two sur-’

veys were intended to track PTV awareness’, viewing, and reactions

to programming, as well as on-air fund ‘raising.” The 1878 study
focus was confined to fund raising.. However, in order to keep:
virtually constant the environment in which the fund raising
,questions were asked, only slight modifications of the questibn-
naire were 1ﬂtroduced in the current study. This 1978 report R
therefore includes comparisons with former years.® -The three ™

Y

- . FE

“*The 1977 study is ep@rted in Public Televis 1Qn Survey,

January February 1877, Corporatlon for Public Broadcasting,

. May 1977. That réport is 1n four volumes: Report 1 - Awareness
and. Viewing, Report 2 - On-Air Fund Fal;lﬁg, Report 3 - Program-
ming, Report L - Methodclogy :

: . [k ]
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‘ studies were tlmed to precede Fegtlvals 176, 77, and 178 e~ Con
spectively, to sbta;n a reading independent of the immediate. o
effects of the major natlanal promotional eff@rt Df the publlc_ .

‘§telev131ﬁP year .

-benchmark dafa aga;nst which t@ traak frehds in awarenessg_
115tEﬂLﬂg3_aﬂd in reactions to on-air pledge Qampalgn53 over

time. On-air fund: appeals have thus, far not begen used extEﬂ51vely;f
by publie radio stations, and, tha tlmlng of the: survey permitted s
a readlng Qf¥QUEllE fe@ponse prior to an expected q;gnlflcant _
growth in alelcatl@ﬂ of the technique. oo o T~

Pr@cédufez

Interviews were c@nductad with 1067 adulfs3 18 years of age or.
older, randomly selected frem among all adylts- living in tele-
' . phone households in the continental United States. In order to
§ include both listed “arid - unlisted telephone households.in their
' praper pr@pcrtlan, a random-digit: dlal sample was used. ' —
4

APPEﬂﬂ;x A Pr@VldES a brlef déSEFlPthﬂ of sampling p?@cedurega
interviewer tfalﬂlng and superv;zlon; and variability of survey »
results., These issues are reviewed in more detail in the fourth -
fgp@gt of this series, on Methodology:

13

‘;APPEﬁilx B contains a copy of “the questiannairé. It deviated

in minovr respects fr m.thg=1§77‘version; - These differences:are = .
_Summaflzed in Report 4 - Methodology. AR )

The data which were collected have been tabulated for many sub-
‘groups’ of the population: viewers and nonviewers of: publie
television, listeners and nonlisteners. to public rai;ag persons
aware or unaware. of PTV and @fgpubllé radio, those who have ,
‘seen or heard on-air appeals .and those who have not, people who -
report donations to PTV and those who do not, etc. .Not all of = .
the tabulations are reported in this volume, but the complete '
tabulations are available at "the C@Fporatlén for Public Broad- -

“EaStlng oo : ) .
: \ " S

A
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fFaZZawlng are highligﬁ%ﬁgfﬁam this ﬂﬂtzéﬁal ﬂuruéyr' Thsgé re-~ - -

s""ﬁstazléd Findings" EE@tIQﬂ of this répért %

sults are discussed in-more détaiz and are dQEHméﬂiéd in the <

=

.- o ' ar L o s
o, .. 7 . : R

" People who ever listen to public radio report a generally posi— _
. tive response.to on-air fund raising appeals. In reacting to a - ..

series of statements that might be made about such appeals; 92
percent agree: they are 1mpartant to the survival of public radla,
85 percent agree that, in general, peaple-have little @bje:tlan

" to them, and 50 percent agree that thay ara enjgyable,_

On the other hand 43 percent agree that appeals make pe@gla una,g

“:amf@rtab;e, 30 percant agree that pé aple'agmetlmeg -gvoid,Xis-

port rdather than depandenée on danati@ns

tening to aveoid fund requests, and 24 percent agree that public,

radio "can't be very good" if it has difficulty .supporting it-
self & Moreover, 31 percent would prefer total g@vernmant sup-

£ . *

When thesge reac%i@ﬁg of public radl@ llstenefsvtﬂ'radi@ ?1édgiig'
are compared with reactions of public television viewers to.a

- parallel series of statements relating to PTV, they  are found to
be similar. The only substantial.difference is that 60 =~

percent of PTV VLEWEPg;nln contrast to U3 percent of public v

' radla 115teﬂ€r53 agree that appeals make pegplefuncaﬂf@rtabgﬁg .

-

In balanclng the purpose of appeals aga;nst abjectlams, 86 per-
cent of people who ligten to public ra&adio. agfée that "these
appeals are a fair price to pay for the pr@grammlng on publlc

Padla

Am@ng persaﬁs wha are aware Of pubch radlég 28 percent report

~-having been 501121ted for antflbutlaﬂs, élther through on- alr
-appeals or 1n some other way S,

\ ,
On=-air appeals are reparted to have been heard by 37 pércent of

‘public radio listeners. Thirteen percent of - lfgtengrs indicate

they have been solicited for support via mail or in some way

"other than on- air. Donations to public radio -~ not nécessarlly

in response to on-air appeals -- are reported to have been made
at some time by 1% pgrcenf Df listeners. . :

)



- ' . . : ' . 3

DETATLED FINDINGG R A

-,Expasura to Fund Ralslqg ! ‘ o : -
3 - . , ‘ . .
“ On=- air fund. raising is not as widespread an §§t1Vlty f@b o
-public radio &tations as it 1s fob public teleyision’ §tatlﬁﬂ§3 Ny
~and this difference is Fefléétéd in dlffeb;ﬂg leVéls of ‘reporved
. exposure to on-air pledging in the two wedla., 0F peopld Wwho ve~
f port ever listéning to publlQ radlos 37 pérééﬁf state th%y haves .
. "ever heard any publlc radio. statilon agk 1ts” listeners, *on. the¢ R
.air, to contribute funds for its %up?@rt-" This contrasts with,
63 percent expasure to PTV appgal& aﬂﬁng péaple Wh& EVE? watch,,

Thirteen percent of listehers to publlg radio lndléaté they FQV%[
. "ever been asked:by. any public raqio sraetion to contyibute, funys |
for, its support, either by mall b in ghy way bthéf “than on ﬁh@,
‘ all“r"@ ) .

A

,
e,

J. ,Amang pérsons ‘who abte awara of pudlic bad1@§ a tatgl gf 28 Pgbx O
©cent rveports having been soliciteq fov gupp@ft, élthéf h? m§ah§ '
- of ‘an on-air appeal or in 'some othay wa. o T B
. . . . ) " ) i . .;, f_jﬁ\

Céntrlbutlans t@ Publ;c Radl@/Tv S N

e e ———— et ; . . - . . iy

Partlcularly Sane sohe publig bPQadﬂastlﬁg 1lEEnS§§§ Gb%ﬁﬁfé
both TV and radio stations,  -there is interast in the p@g%lbl@
impact of fund raising in one medium oy the other. People who
are aware,of their public-radiov statioh warg gsked: "IFf gou con-~ -
i,tp&buted funis to a public radio Station or to & publla t51§VL%lQﬂ .-
station, would you can51der that to® be your contpibution.to pub- .
lic broadcasting, or would you feeq]l you should contribute seps~ ° = -
rately to eac¢h?” Among those-who mpesponded, u§ percent lndiﬂated :
that they would make a single contnidurjion, while 55 percent:
- would contribute separately. The bé§p@hSE‘W§§ puch the same
~among public radio listeners, Ue Défﬂéntkgf whom would make obhe
contribution. : . I ’ '

i

;f In the c@urfe of asklng household dgﬁ@gbapﬁ}§g§ the f@llaW1ﬁg
"quegtlans vere 1nzluded

iy

"Have you ever made a donsgtien to public télévigicﬁa

either in response to a t%l%@}seq aPPéalg mail, }ﬂgﬁ o
some other kind of appéalj" Y ; : o Yoy
"Aﬁd what ab@ut publie fadlﬂq “Hale you evar made " v

ST . T

i, dDﬂ?thﬂ to public. rédle”

1

‘Below are g;mmaf;zed thé re5p@h es @I the géhEbal p@pulat;éng Qf P
people who ever watch PTV, and of pg@bla @ho evar llﬁtén to puhlié :
_-radio. . _ . _

e

i

"
i
[}

o

&
-
%

.




, . - o General - PTV Radio
A C15551chat;an Population Viewers Listeners -
'Dén@: - PTV iny o : g.22%=-‘ ﬁ 28 33%
Déncfﬁi Pﬁb1ic radi@Aéﬁiy' | 1 :‘ 1 . 3
Dénérle both | R 3% -y 10
| {TDtal anQrs ; PTV). _ R fé4}' o {3i3 ;ﬁ | {Qé}
o {Total donors - publlc rad;D} { 4}_ { 5} | {13}
- No. donafion . - 68 63 .48
Né answer | o T ISf 6
) Base (1067) (7100 . (162)

~ Contributions to public radio .are relatively rare, Théy are re-
w7 . ported by W percent of the adult population, in contrast to 24
"~ percent’ who report contributions to PTV. While 31 percent of
© PTV viewers indicate ‘they have flnanclally supported that medium,
only 13 pEFEEﬂt of lis*teners to public radio have contributed to
it. Moreover, 33 percent of publie radio listeners report having
. contributed to BTV but not to public radio; only 1 percent of PTV
vt viewers, on the other hand, contrlhute to publlﬂ radio but. not to
| PTV. . - ' T . :
o C _ - .
Reaction to On-Air Fund Raising - S\ e
5 - - ) PR - SN
Respéndenifs who were aware of their public radio station were ¢
asked whether they strongly agree, agree somewhat, ‘or do not.
agree' at all with.each of seven statements "which people have
used to describe' public radic appeals, on alf, for flﬂahzlal‘
support from their listeners. Chart 1 summarizes the answers
to fhese questions by people who ever listen to public radio.

_Respanseg'indicate a generally favgfahleAattituia toward on-air
. pledging: - T

- Nost llStéﬂEFS (92 percént) %grée that thé appealf
% ... are ;mpaftaﬁt to the survival of public radio. '

ThEFé is guﬁﬁ%antlal agreemeﬁt also (85 bercent

of listeners) that "in general, people have little

objection to fund-raising appeals on-'publie radio.'

‘Half of the listefers agre e at l ast Sémewhat that

the appeala are énjayable T L v
' ' : L




Rea

Charfhi

Llsténéra te Publ;e Radio

=T - . - A

5t

fl

tlan to Statements Cancern;ng Dﬁ Air Fuﬂd Appe 1

als

Péw:enfage Who Sff@ﬁglgﬁAngE or_ AgFEE

iStfanglyﬁ

_Agree

Requests for maﬂey on publlg
rddio are important- if
public radio is to survdve

) T &

In géneral peagle have little
.objeetion to fund-raising
appeals on public radio

Campaigns Dﬁ*girrtagraisg'fﬁﬂds
For public radio are
enjoyable

Appeals for magey make people
uncomfortable because they
don't feel in a pesition to
make eontributions to
public radio

]

Publiec. radio should be -

- supported -totally by the
gaverﬂmént and should not
réqu;ré d@naf;@naj ) )

" Pecple sometimes aveid .
listening to public radio
because they don't want
to be asked for money ’

. Y
If public radioc is having

trouble supporting itself,
it can't he very good

.

162 people who repogt ever
"no answers" have been elimin

"

o

o
g

3

agfee that on=air fuﬁd reque
to

O . u C e
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Qflgeapla who ever listem to publi
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Ed

téﬁ ing to public radie;

1ated.

3

area

b

howeaver,

radio is

85%

agree or =

L=y
L

92%

isg

50% 4%

L3% 11%

31% 10%

8%

30%

8% °
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. For the ﬁema;nlﬁg 1tems3 agreement cangtltuteg a negatlve=rae
actlcn to Oﬂwalr pledging: . , o y

-

§> A substantlal mlnarlty @f llsteners (43 percent)
7 becauséﬂﬁhey dcn T feel in-a pDSltlDﬁ to make ,
- antrlbutlans tD Publli radla ’ S ' oy

R u

- Glose to a thlrd (31 parcent) agree that publ;é
- ‘radio gh@uld be supparted by goverhment and not
fequ1re d@ﬂatl@nﬁr> :

- A similar proportion (BD percent) of llSTEnEEE

N " agree that "people sometimes avold listéning" to
avoid being asked for money . 7 N '

N "
_Apprax;mately a quartér (2u péfceﬂt) agree that '
"if public radio is having tr@uble auppértlﬂg
1teelf, it can' t be very good

-

: . , :

The queetLOﬁ arises as to whether paople react. dlfferently to
fund appeals on radio than on television. Chart 2 gompares
respanses of publlc radio 115TEREF$ to tha seven statements
relative to radio with the responses of public television

viewers to the same set Df seven statements rélatlve to PTV

= N

It is apparent that users' of each medium react in much the same

way to. on-air pledging on that medlum (Note tiat there 1is .

. considerable overlap between public radfo listeners and public

television viewers. As discussed in Report 1 of this series,
85 percent of public radio listeners also watch PTV; 18 percent

" of PTV viewers are public radio listeners.). The only substan-

tial differnence is the greamter tendency of PIV v1ewers to feel
that appeals make people uncomfortable, which is possibly re-
lated to the more personal nature of the television medium,
whera the SDllElth .mere dlféﬁfly énteré the Home. :

Trade- Off - Fund Appealg and. Programm;ng

Foilawlng the series. af statementg on fund raising, tth ques= -
+tion was posed: "Considering, on one hand, the purpage of
broadcast appeals for funds to support publlﬁ radi¢ and, on

the other hand, people's objectlcng to them, do you agﬁee or
disagree that these appeal .ave a fair price to pay for the
pf@grammlng on publlc Fadlo?"



Chart 2 7
Req;tlsn to Stateménts ‘Concerning On-Air Fund Appeals Among |, “w
1. People who ever: listen to public radio HEE
2, People who ever watch PTV: . o ‘EEEE
CmT e : . R ' S - . - Strangly
Statement N - ‘Percentage Who Strongly Agree or Agree among Subgroups - Agfaé
7 £ = 5 . : | » ’ L ’
. B i o
Requagfs for money on gubllc : *
- 'radio/TV are important if 92%

" ~plbliec radio/television is 88%

_ta surviyve ) s . B

In general, people have little s <

) -objeetion to fund raising 85% :
.appeals on publ;c radio/ 83% '
talev;s;aﬁ -

Campaigns on‘air to raises. - ) L
funds for public radie/ © 50% 4%
television are enjoyable ) 53% . 129

Appeals for money make people -

. .‘uncomfortable because they :

. don't feel in a position ‘434 11% .
to make contributions to - | 60% T 18% .-
publia rad;a/télgv;a;an . . )

- - / t
—  Public radig/television sheuld , » A~ A
be supported totally by the ] J31% .- 10%
: government and shéuld not - 55555555555555555555 39% - T15%
. . require dondations A - ‘ - L

?ééélé sometimes avoid listening : a ,
to/wdtening public radiby~ - HHEHHHEH B 111 RS- L ST
television because they don't LEEEECEEZEEEEE ©27% ¢ 8%
want to be asked faor money :,

“If public radie/television is
having trouble supporting 24% 8% .-
12% 12% -

itself, it can't be very
good

*, i

)

Base: ' 162 radio listeners, 710 viewers; however, "no answers" have been eliminated.

S .

To be read: Of people who ever listen to radiso, 92% Etraﬁgly agree or agree: that on=air
fund requestsz are important if public radic is to auslVé, 88% of people
who ever watch PIV strongly agree or agree that on-air fund requests are
important if PIV is to survive; etc,

Eighty=six PéTQéﬂf of publie ralio listeners who respond to

this 'question express agreement; i.e., they indicate that

appeals are a fair trade-off for the programming on public

radio. Asked a‘:parallel question about PTV, a similar pro-

péftl@ﬂ of those who ever watch (85 pefceﬂt) responds -in the
.. .Same manner.

W
[
":.‘U‘
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R APPENDIX A
METHODOLOGY

[ . ‘ 1

Samplé Das;gn

~The findings @f this study apply to adults, 18 yaars of age
‘or older, residing.in telephone households (and, in the case
of publlc television findings, residing in teleph@ne and tele-
,vlslan h@useh@lds) in the’ ccnflnental United States

: Because é. 1mpcrtance @f telePhane households. nat listed
. in current teleph@ne directories, the sample ‘used for this .
. study was a replicated random sample of teléph@ne numbers

based on random-dlglt dlallng; _ - ot

At least three attempte were madé, in various time pér1@d55 to
reach each telephone number in the predesignated sample When
.a hauseha;d w3s contacted, at least four attempts were made to
»lnterv1ew the _person who was randomly selected from among all
_adults living ‘in the household. Addltlanal efforts were made . -
by speclally tralned .personnel to convert ‘initial refusals = '
into lﬁtéfVleWs. ' 0f the predesignated sample, 50 percent were_éi
. found to be"household residences. " Interviews were compléted
*in 7D ‘percent Gf the households., . : e

-y
4 P

e

Intarv;ew Praeedurea o : R
a\
Interviewing was canducted during January and February 1978
from the Westfield, New Jersey, offices of Statistical Research,
Inc. by highly. tralned and closely SUPEPVlSEd interviewvers,
Each interviewer received tutored instruction, extensive prac-
tlce and.drill, -and the experience of several practice inter-
VléWS, IntETV1ewers were monitored by supervisory. persannel
via EPEELEI equlmeﬂf whlch is used solely for training and

superV1sary Purpases.

Varlablllty Qf Results

-~

'%‘All Eurvey Qesultg are. subgéét t@ variations or uncertainties
“that are a’functlon of (1) the fact that a particular sample
was seleeted and (2) the methads ‘and procedures adopted for
the survey and the manner in which they were carried out.




%

Sampling error, one of the  two major sources of variabil-
ity, 1s' the difference between the "survey result obtained.with.
the, sample actually used, and the result that would be obtained

' by an attempted completeisurvey of the Papulétlén caﬁducf%d in
- the same manner aﬁd ‘with. the_gamé care, | : S

‘ ”In a Surve basad on a pﬁababll;ty Eample guéh _as was uSéd In
-various sizes can be calculated in terms Qf Etaﬂdaﬁd erréfg:!
. Table A-1 provides standard errors that apply to proportions .7
" of people who responded in. a particular mapner to questions in
thlS study, given the sample base If all adults res;dlng Jﬂf

’questlcnéln precléely th®  same manner as was the aample, the
probability dis 95 percent that the proportién giving a partls
cular response would equal the sample proportion plus or minus
two 5tandard Erraﬁk , .o .

¢ . Nggsampl;ﬁg ertor cannot be measured as precisely, but can
only be estimated through methodological research studies or on
the basis of Jjudgment. Sources of nonsampling error. include
exclusion of ﬁantelephone households from the sampling frame,
~failure to obtain response from all-predesignated sample members
possible response error on the part of respondents, intérviewer
variability, coding and processing errors.

These possible sources of error and efforts to minimize them,
as well as other methodological aspects of this study, are

" discussed in more detail in the fourth repoxt.of this series.
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- TELEVISION AND RADIO,

CIV.

w

“HTHAT T MIGRT "SPEAK WITH HIH (HER)”’*"’ e

ERIC -

Aruitoxt provided by Eic:

#9J3Q:. PUBLIC TELEVISIOM AND RADIO STUDY: JANUARY 1978

[ I : .

\ POSTED - NTRODUCTTON

600D EVENING (MORNING/AFTERNQON), THIS IS MRS, ANN , CARTER, I’M\

CALLING YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON
BUT- FIRST LET ME VERIFY. 15 THIS AREA CODE

- [N _(State) ?

—____ AND THE NUMEER —
YESE—AEE Q IT ‘ ND-sVsrzfy numbar reached, terminzte, regord
o - MHN" ag regult ﬂﬂd redzaz correct number.

~

THANK YU, CAN YOU TELL ME PLEASE HOW MANY TELEVISION SETS YOU HAVE,
“IN'YOUR HOME?

One ar More--fecord # of IV '3 . in None--sek q.174 -
: =JN gpace on ERE eard -« . .

4 Qéﬂtlﬂﬂé uzth 4. IIIA l S e

AND HOW MANY géﬂigi 0 YGU HAVE IN YDUR HDME7

i

1A,

: .
* Fone or More--Resord # 6f radioa, None-~Terminate and
followed by letter 'R,”" record result
in WN apgea on CRR. card- © gz "S5O0R.T

g :aﬁttnue uzth Q.IIz. - . ,

NOW, I NEED TO SELECT ONE PERSON IN ggUR HOME TO INTERVLEW-ABOUT HIS OR

HER TELEVISION VIEWING, AND RADIO LISTENING,. [N ORDER:TO SELECT THIS
-PERSON I FIRST NEED TﬁéKNDW HOW MANY PERSONS 18 YEARS 0F AGE OR QVER
" ARE CURRENTLY LIVING IN YOUR HOME?,,,.,DOES THAT INCLUDE YOURSELF?
*Enter number on CRR égrd ta total boz. If ﬁaﬁga—tgrmmrgﬁe and
rsagrﬁ 504" as result, . .

v,ﬂ
CDULQ You TELL ME HOW MANY OF ‘THESE ARE MALES? Record number of M'a
in column haaded "M'3" on CRR card. ‘ _

FeMALE(S) Ade 18 0R QVER? Record_ numbén -

THEN THERE [S(ARE)
F 8’ on CEB ecard.

§f F'a in Eﬂlumﬁ hdadea

Shsek rendom number gbova ﬁumbsr af males (if' Fﬂls eard) or number of

femzles (if Female eard) in PEE?&HdE?t geleator seation te dstermvne

pergort. =0 ba intarvieued. M
. = R 2 L] R

" THE PERSGN I-NEED TO INTERVIEW IS _ -

THANK YOU VERY MUCH,
If persen stelephone,

go %¢ @.1 on quastionnairs (or Q.16 K- 1y
radio erly Otherwise continue . uwith,

1S HE (;HE) AVAILAELE NOW

¥

YES--Beintroduce purpose gr gall and go to 4.1 on qugsttaﬁﬂﬁtrﬁ
(or Q.168 if radio only). B
NO --Arrange callback vie 2.VIA ¢ : o

AFTERNOON THAT I MIGHT CALL\BACK TO SPEAK WITH HER? F
ungvailgsle during day,
iTyening

4AL~- HHAT WOULD EE A CU&:ENIENT TIME IN THE MQRNIN' OR

o WHOM.SHOULD I ASK? If fama
WE WILL TRY/TO REACH HER. SOME EVENING,
in eﬂllbas, stion

MALE: WHAT wbu\\\as A CDNVENIENT TIME THATs] MIGHT CALL TO
COMPLETE 'THE INTERVHEW-WITH HIM? FOR WHOM SHOULD I ASK:

Egcsrd . f

Record

day,néﬁt% gﬂd ‘name on SEE Eﬂrd

tima,

'SPEAK WITH MR./MISS/MRS,

THIS IS MRS, ANN CARTER.
, PLEASE? THANK YoOU,

VIZZ.

EDED EVENING (MORNI G/AFTERNO@N) MAY I

CONTIYUE YITH 4.
ASX §.VIA.

IF FESPONDENT COMES T2 PHCNE,

i

IF EESEGHQENT'EE Nor AVHIEAELZ;
: .
MR, /MI 58 /MRS, _, I'M CALLING YOU LONG DISTANCE [N CONNECTION

WITH A S?ECIAL STUDY ON TELEVISION AND RADIO: -

==
r

, RN “i

16

R T R
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PROJECT #9430+
AND RADID STUDY :

1,  FtRsM couLd vou TELL ME. PLEASE, WHAT CHANNELS You caN R (;EIVE g% YOUR TELEZVIS 6N S&T7 ff ng

! AND WHAT ABOUT THE CH%NNEL; BETWEEN 14 AND 5 HI

gaape o3, 1I

PUBLIC TELEVISION

R R S e ey

INT 4 [§ ABULIS

-1

[F ANY. OF THESE CHANNELS CAN ¥oU RECEZIVE!

i

i3
== THE UHF CHANNELS -— cH

5

|

]

T O T O A A

1

2. IS'THERE A FEBL[C TELEV!S!QN R EEUEAT!DNAI, TELEVISIQN STATION [N 'I‘DUR "AREA?

il-e,-

2R, WHAT CHANMEL [5 THAT? ) 28,. TACCORDING TO OUR THFORMAT 1ON, THE PUBLIC
. e e - TELEVIS[@Y STATION(S) IN vourR artfa [5(aRe)
DOM'T KHOW. cucvssssssins E_ ) . CHANNEL{g s HAVE VQU "EVER HEARD 0F
. —_—l CHANNEL (3) —2

-GNLY CH'S NOT ON cARD...[ ]|
L+ CHANWELS (N CARD...

N Gl A 7 -

NO/DK.

e dek 2,8
L. .5kip ta g7

: ’ Ragard all ghennala Huﬂgr.a:mad :
balow, zdpt Lf 1 or 1 chanrels in 4 not
cad an EEE s:nf_ﬁ. a= §ae pomtad sesipe,
IR = - - - 3 ~
CHANNELS HOTE cCABLE TV QR : CHAZINELS
UMAZ3ZED S CITY OF gRIgll ) AIDED

v

3 HAVE You E‘JEE WATCHED ANY PROGRAMS OM

CHANNEL _ = ¢
STATION?

4, THINKING ABOUT A

¢ THE FUELIC TELEVISION

for mmainaing Jusasisng wid shgnandl AuAbdar({1) pdr fAgEruUEiong .

YES. ... vo s l=ndak .4

gl fskis w0 g7

SEVEN-0AY WEEK. INCLUDING SATURDAY AND SUNDAY, ABQUT _HOQW

MUCH TIME DO YOU SPEND WATCHING PUBLIC TELEVISION,,..WoULD YOU SAY THAT IN 4 TYPlCAL

WEEK YOU...

EQN T wATCH .af AIEL.
YOU WATCH LES3 THAN an Huuﬂ PER HEEK
EE:;TEU déTﬁH AEEUT AN -HQUR aﬁ HDRE FEH .vE“

SPEND WATCHING PUBLIC TE

THINKING ABOUT L45T WESX, [NCLUDING SATURDAY AND 3SUNDAY,
L:VISIQN.. . WOULD YOU SAY THAT vou, .,

ABOUT HOW MUCH TIME DID ?DU

WATCH ATAL'=!G;..:; faeanas
TCHED LE35 THAN An H@Uﬁ s
WA?EH ABOUT AN HDUR QE HQRE 2.

Ca ar msEriEEEEiie s

35\55 "5;;{

5.

- DIDN'T
YGU WA
orR You
pon'T

6. CAN YOU TELL

YOU_WATCHED
HEEK?

ME BLEASE. WHAT PARQGRANS ———

ON PUBLIC TSLEVISION —

.ﬁ"
L
)]
b

tyl



s ' . F

. 7. ARE THERE ANY CHILDREN UNDER 12 vEaRg of AGE
: g!‘!l‘bjﬁ [N YOUR HOME: i :

3, DowTHEY (DOES HE/SHE) EYER WATCH PROGRAMS
ON CHANNEL ___7 L

. .9,. WHAT PROGRAMS DO THEY (DQES ME/SHWE)
ﬁ S WATCH ON- CHANNEL ___?

10. IF WE THINK bF PUBLIC TELEVISION AS CHANEL .. (A cHahinEL) #HERE £ HO COMMERD{ALS,
WHAT [5 YOUR [MPRESSION A5 T0 WHERE PUBLIC TELEYISloh ogTalns [
. Proba: - WHERE ELSE 00 YOU THIMK PUBLIC TELEVISTON 0BTalnS ITLFUND

£ ARE M :
§ 0@ 0PERATION?,
A -GRERAT [OH1

-1,  PuBLIC. TELEVISION.STATIONS (LIKE CHANNEL ) s0METIMEsS MAKE ARPEALS Y25, .. 1

© ON THE AIR FOR FINANCIAL SUAPORT FROM TAEIR VIgpERS, HaVe yOy EVER . 0. .L. 1

-SEEN OR HEARD. ON ;V AN APPEAL FOR FUNDS T sypPoORT THE PUBLIC ; VI

TELEVIS[ON STATION? ' o . . Pty

12, How DO YoU FEEL ABOUT A PUBLIC TELEVISION STATU1oN ARPgALING, o TWE ArR. FoR FUNDS FoR'IT3 i *
SUPPQRT?, ., PPobe: HOW ELSE Do vOU FEEL ABOUT gH=THE-A[R ARPEALS? . _ o

Aak -;[ gny TV zhennal {7 namad in 4,24 oF 13 IEh g raiad 4,@—{; =a ’Q,,Z;f."

13. | aM GOING TQ READ YOU A SERIES of STATEMENTS wulcH PeOple MAVE USED T DEsCRIBE PulLlc
TELEVIS [ON PUND-AAISING APPEALS. PLEASE TELL Mg WHETHER YOU STRONGLY AGREE. AGRER SOMEWHAY:
OR 00 NOT AGREE AT ALL WITH EAGH STATEMENT. fagd ‘<dp, fefriirg 37 2ed X,

ol
\E Wi
Ex S

o STATZMENT

2 ol
o

A, IN GENEAAL, PEQPLE HAVE LITTLE O3JScT{ON YO D R

* FUND-RAISING APPEALS ON PUBLIC TELEVIsigH.:«:.-ven T O P R P Tl I |

8. REQUESTS EOR MQNEY ON TV ARE [MPORTaNT IFf N B o
PUBLIC TELEVISION [ TO suavwg; FRPIS FURAY PRI S N R

__ | e, caMPAIGNS GN TV TO RAISE FUNDS FOR pugLI® .
TELEVISION ARE EMJOYABLE L revnrersrtrsyrsaiaiieninsndersshon duroiZoiadiene,

. J
__ |8, [F PuBLic TELEVISION 15 HAVING TROUpLg .
SUPPORTING ITSELF, IT CAN'T BE VERY QaQpe-:. -« r.rnisdoreidonsyiri2n

. . APPEALS FOR MONEY MAKE PEORLE UNCOMpQaTaBLZ
JECAUSE THEY DON'T FEEL [N A PQsITIoN Tg MAKE .
CONTRIBUTIONS TQ PUBLIC TELEVISION: .+, - .-vuvimisere racten,

| F. - PEOPLE SOMETIMES AVOID WATCHING PUBLIc TELSvisioN L
_SECAUSE THEY DOM'T WANT®TO 3% AsSKED FoRHOMEY,..«v v fiesenn,

; __ G, PUBLIC TELEVISION SHOULD 38 SuPPORTER folawy |
A } §¥ THE GOVEANMENT AND SHOULD HQT .REQU[Rg DONATTONS:: 4. loe.

[
L
"

“
o

14, Now THAT vou HAVE GIVEN YOUR REACTIOR To S0ME SyATEMENTS ABOUT FulpeaAfl
Ybu WQULD LIKE TO ADD ABOUT HOW YOU PeRSONALLy pEEL AROUT AALI[NG FlinDs =0R |

- oN V] IFf zppropriave, prodd:  foW gL3E- 00 vOy FEEL AROUT RAISING Flnbs A

aN Tv? i

1S. CONSIDERING. ON ONE WAND, THE PURPASE OF TELEVIgED APsgaLs PoR FUDS To SURFORT
PUBLIC TV AND, ON THE OTHER Hahp, PE0pLE’ 3 OBJECTIONS 1§ TWis, Do vy alrfz
OR DISAGREL THAT THESE APSEALS ARE & gATR MIcETTO Rar RoR THE PRlgRadMING ON
PUBLIC TELEVISIGNY <

;s
o ‘ /
I -

N

=4

f
™
\fEJj

O
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18,

20,

208

ERIC

Aruitoxt provided by Eic:

ZLMANY RADIQ snﬂcms IR0ADCAST

—éééﬁail

‘38 EDUCATIQNAL STATIQNS.

NOW LET'S TURN TO RADIO—RADIO NQT TELEVISION. = _ o .

ADLQ SETWORK ?20GRaM (71 )
A ¥QU HAVE HEARD QF ZACH OF THESE RADIQ NETWORKS 3670RE...

)

WOULL YOU PLEA
Aa=E£ lige, G

: ‘—-I
'f»l

Zad .
X . . ' =59
e A ABC INFORMATION RADIQ::s:ssresssvesss = : 1 .
_ 3., G35 AADIC NETWORK.: :srserriarnscnnis 1 1 1
— G+ NATIONAL PUBLIC RADIQ++ravsrersracres 1 1 10 -
——  Di  NUTUAL BLAGK NETWORK: =vevesres A 2 3
. €., HBC AADIQ HETWORK:- sx - sssnssszsnsens L 7 1
* e Fu - 4BC CONTEMPORARY RADLQ:-::r.criseniss L H el
e G, H'JTU;\L— IROABCASTING SYSTEM:-c:vsvsvscs L H 1
. ' > . .
NGW, wWouLd Yau ?LEASE TELL ME WHETHER fuu HAYE HEARD OF EACH OF THESE RAQIO NETWORK FAQGRANS
EEFQRE|."}§X!%SE 1e4rsing 21 dad . : .
i B 7 7
e R .1 gF:- LY ;
dad ” BoHTT =
=2 “ 12 N0 @ioW 153
. A; C3S MYSTEAY THEATRE. .. cieorsieraane 1 H 1 1 2 -
—— 3. FOLK FESTIVAL USA«:-cxsrvies s 1 T 3 1 : 1
__ £, ALL THINGS CONSIDERED: .- 1 H 3 L 7 3
—. D, PAUL HARVEY NEWS.:..:.:... 1 2 E I 1 "1 3
— 5+ OPTICHS [N EDUCATION:: s -isrvsiaraans L 2 3 o1 LR |
. F. METROPOLITAM CPERA 3ROADCISTS - -1 2 R | 1 1
) G, VOICES IN THE WiMD:-sscoxissss - 1 2 1 L H 3
H, THE WORLD TOM[GHT -:=::-: sirssxszaraes | r k] ,l ] 3
I E_;gp\ﬂ,ﬂ....a.....l , H 1 1 2 3
{dgk foar 4ach ane grauared "Taa” in J.17) HAVE YOU EVER LISTENED T ______ N g 7 (Fagard

—
\

PUBLIC RADIO STATIONS DU NOT HAVE ANY COMMEICIAL ADVERTISING AND ARE SGNETIHES CONS [DERED TQ .

WE ARE PARTICULARLY [NTEZAESTED (M THE PUBLIC-RADIQ STATIONS THAT

[DENTIEY THEMSELYES W(TH THE H.Aﬂanag AULLIC RADIO HETWORK, XNOWH A5 N=3=R. ARE THEAE ANY 3UCH

PUBLIC RADIO STATIQHS [N YGUR AREA? g
YES,.....
W0 trarrss
EDH"’E ol (¢}~ M
00 YU HAPPEN TO KNOW THE $TATION c:..u,ji, LETTERS OR. THE HUHEER ON THE D{AL OF ANY OF THESE

[N ADD[TION TO THEIR oWN LOCAL P906RAMMING:

5TATIUH57' fIF "¥aa”) AHAT ARE THEY! )
Avars upaidsd..

Unawars.. ¥}
‘. _ I N S 2 ¥ano avail .3
- e s e — —— i — :,t‘ ) > — i — )
- B ) if IR& 3F Agrg FEaTi
- - - = (| danzifiad worpreesiy,
S e R vkiy s 3,208 !
, L ot p
N N - ¢y | fF mgne ideazsg
— — - e e = P:: asag4 L
o _ _ () | scharuiasse,
=T, R 1= = S . e P
STTERS OF THE PUBLIC 2ADIO snﬂan(s) s ten 4. 209
REA ASSOCIATED WITH N-P-B ARE [iec LS dendei 4208
2 SUAVE YOU HEARD OF (THAT STATTONZ JoniE og, ) 1 Skip 19 T4
HAVE YQU.ZVER L[STENED To (THAT STA-fCSHfAN'I“ gF THESZ
sTaTIONS)? ] .

_m




. 20C, wave vau L;STENEE 9 (;HAT sﬂﬂuﬂ/ﬂ.w oF THESE\ (
: STATIONS) [N THE PAST javs? : .
20D, ARE YOU USUALLY A RESULAR LISTENER TQ Cﬁmr - - TR
" STATION/ANY QF THESZ STATIONS) ZACH WEEK? : MO\ evenesnssl '
BON'T iOW. .. 3 .
21, . wHY 09 vy LISTEN T THE PYBLIC agmn ;T.a.ﬂcw(s)‘? Zroke: ‘WwHAT OTHER REASONS DO YOU , -
LISTENING TQ THE FugLI AAD1Q 3TAT .
A — — - —
/;- _ — — = = - — — — — — = B
" 32, 1 am GoiNg TQ ﬁ’w A u; OF ABASONS WHY A PSASCN MIGHT LIS 7O PUBL{C RADIO,
i PLEASE TELL ME uHE‘HEa 1T RELPs :\Eacazss WHY ¥QU LISTEN, 29 43, JcarTiag gv ded
- 2£n ) .
s Sl . . E . fd
. A, TQ HEAR SPECIFIC ;gasggﬁsi.....ii..i’..,., RN £ - L ¥ £ X
— B. - NGO ADVERATISING COMMERCIALS <5+ :+ s I .
&, PREFEA THE PROGRAMMING ON PUBLIC RADLO TO THAT wuzca 4 :
! : N (S AVAILABLE ON THE COMMERCIAL staﬂcms!-- PR A - )
— \'_, 0. ARTS ﬁggqammua...!r sereezas fhssriwardnsssr e
—. &, PusLic AFPALRS FRGERAHHENEH y .. -
. —  F. NEWS PROGRAMMING::=:x:r=es. ‘aa -
. G. EDyUCATION OR' [NSTRUCTTONAL PROGRAMAING:.: - Eﬂ o
. __ H., TO HEAR A SPECIFIC
___ s HuSIC PROGRAMAING.. -
- HONE .+ 2o onvns g
DOK'T KO, ...
rr ﬁ? LEam 4" *‘ngdriﬁ; <n g.24,
22A." You SAID YoU LISTEN TQ PUBLIC AADIO. TO HEAR SPECIFIC PROGRAMS. wWHICH
PARTICULAR PROGAAMS WOULD THEY 3E 7= WHAT ARE THE NAMES QF THOSE PROGRANS? R
— g = = ———— = ‘.A — = — = i
_ % _ . 3 —
— - - . - - - - — -
4 1;‘;1&!‘ izam IV sraugnd in 9.22, aak 4.22%
228, vou $A(D ¥ou LISTEM T0 PysLic 3mm TO HEAR MUSIC ?RUERAFH!NE. WHAT )
TYPE QF MUSIC 24 YOU us.:w ta? i - )
_ = - ;—)—,} e i ’*, e ,V —— = = —_— =
, o o I - - ) - )
23, HOW SATISFIZD ARE YQU W{TH WHAT [5 AVAILABLE TO LISTEN VERY SATISFIED....... .1
. TO GN PUBLIC AADIQ THESE JAYS == WOULD YOU SAY YOU ARE: SOMEWHAT SATISFIED ﬂﬁ .2
. NOT SATISFISD AT ALL- -1
.24, WHAT KINDS OF PROGRAMS WOULD YOU LIKE TO HEAR MQRE OF ON PUBLIC RADIQ? —
: . — - I N —
L) ——— - = s —— = e — s = R ——
75, . WHAT KINDS ©F PROGRANS WOQLD YU LIKE TO HEAR LEiS arF oN Fuau: aap1a? - : ren
. S — — - — — — — — - — .
7 .
7 3
x{;ﬁ
. 20 - § .
)
Q r

ERIC

Aruitoxt provided by Eic:

!




. =
26. WAVE_YOU EVER HEARD ANY PUBLIC RADIO STATION ASK [T3 ) .
LIGTENERS . ON THE A[R. TO CINTAIZUTE FUNDS FOR LTS . - it
suPPEHT - i T
. ,HENEY@U ‘EVER BEEN ASKED BY ANY PUSLIC RADIO STATIGN TO
- . CQNTRIBUTE FUNDS ZQR [T5 SUPPORT, EITHER 3Y MAIL OR - . s
© - IN ANY WAY OTHER THAN QN THE AIRY : U 1S B , 0
. 287 soeE PUBLIC AADIO STATIONS DO APPEAL. ON THE A[R. FOR FINANCIAL SUPPORT FROM THEIR LiSTENERS, .
| AM GOING TO READ YOU A 3SERIES OF STATEMENTS. WHICH PEOPLE HAVE USED To DESCRISE THESE ‘PUSLIC
AADIO FUND=RAISING APPEALS, PLEASE TELL ME WHETHE SOMEWHAT, OR
Do Kot AGREE AT ALL WITH EACH ETATEMENT. dead 1
. g8 |, - - — TCoT AGALZ ;
LAl . su*:;” N _ z ALL £
; —— | A} [N GENERAL. PEGPLE WAVE LITTLE 0BJECTION TQ ) )
*  FUND=RAISING APPEALS ON FUBLIC RADIQ:.-+«-rveveevedeeniliidiinZinagnnndinanfns
: ' | 8 reEdugsTs FOR/MONEY oN PUBLIC RADIQ ARE ) Y .
' [MPORTANT [F PUBLIC ?ADID fS TO SURVIVE:sesssnrnssrsdss =ik "Xf B JICIT PR (R A B
—— | €, 'CAMPAIGHNS ON AIR TO RAISE FUNDS”FOR : N K
: FUELIE’?ADICIAEE ENJOYABLE =« + - srcavivasssraraccanerginedipgeni@ians visdiasshend
— | b IFeuLIE RADLO' 15 HAVING, TROUBLE 7 ] .
: SUPPORTING [TSELF, [T CAN'T 3E VERY GOOD-:::- PN P D R R - N e
= 3
— E. APPfALS For HDHEY HAKE PEQPLE UNEDHFGRTABLE
. 3ECAUSE THEY CON'T FEEL [N & POSITION TO - o .
- MAKE CQN?RIEUTIDHS T4 ?usg[c RADID: = s+ s s sxssais PP [ A - N ..3;:.3.;.2
—] F: PED £ suna‘rmss_ avam,usrsmas TO PUBLIC ! ) o :
RADIQ ‘BECAUSE THEY DON'T WANT TQ BE ASKED FOR MONEY oy <o Lo e e Zinen oo 3un s
—| G+ PUBLIC RADIO SHOULD BE SUPPQRTED TQTALLY BY THE ] '
B B GDVEﬁHHEN.-AND §HOULD NET REQUIRE DOMATIONS - &~ v o s oo cidvns {* seZans vaead sofs e .
29, CONSIDERING, ON SHE HAND, THE PURPOSE OF 3ROADCAST APPE.ALS

EOR. FUNDS TO SUPPCAT PUBLIC RADIQ AND; QN THE
BEQPLE'S OBJECTIONS TO THEM. 00 YGU AGREZ OR
"THESE APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGARAM
ON PUBLIC RADIO? P L

*IF ¥OU CONTRIBUTED FUNDS TO A-PUBLIC RADIO STATION OR TO
A PUBL[C TELEVISION STATION. wOULD ¥OU CONSIDER THAT TO
3E YOUR CONTR [BUTION TO_ PUBLIC 3ROADCASTING. OR NgULQ
You FEEL YOU SHOULD CONTRIBUTE SEPARATELY TO EACH?
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THANK YQU, | HAVE QNLY A~

CLASSIFICATION, . (HOW MANY BERSOHS. [NCLUDING "

. ‘CHILDREN "AND ROOMERS. ARE CURRENTLY WY
. YOUR HOME,...DOES THAT [NCLUDE YOURSELF

WHAT wgs';HE LAST GAADE YOU ATTENDED
(N scHaoL? TR AT

= s

AND YOUR AGE <157
Sge gavagories.

OF YOUR WORK? ,
_IN WHAT INDUSTRY DO YOU WORK?

WHAT rSjvauﬁﬂaccuPATtgu == THE NATURE

ARE YOU THE’EH;EF WAGE EARNER [N

YOUR HOUSEHOLD? A
,

WHAT [§ YOUR RELATIONSHIP TO' THE

CHIEF WAGE EARMER?

“WHAT [S THE_OCCUPATION OF THE

CHIEF WAGE EARNER?
"IN WHAT [NDUSTRY DOES HE/SHE WORK?

“HOW MANY [E_aNY, ARE\THERE
IN YOUR jfouseHoLD?

15 voyf car EQUIPFED WITH AN
7AD187 :

HOW MANY OF YOUR CARS. [F ANY,
ARE EQUIPFED WITH_AN FM RADIQY -

>y

00 ¥OU CWN OR: RENT YQUR HOME?

IS YOUR TELEPHONE NUMBER LISTED

{N. THE CURRENT TELEPHONE DIRECTORY?
"IS THAT BECAUSE YOU HAVE RECENTLY..
MOVED gR DO .YOU HAVE AN UNLISTED -
HUMBER '

WOULD YOU DESCRISE YOUR RACIAL
OR ETHNIC SACKGROUND ASY -

HAVE YOU EVER MADE A DJONATION TO
PUBLIC TELEVISION. EITHER [N RESPONSE
TO A TELEVISED APPEAL. WAIL, OR SOME
QTHER KIND OF APPEAL] "

¥

AND WHAT ABOUT PUBLIC AADIG7 HAVE
yau EgER MADE A DONATION TO PUBLIC
RADIO7? :
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WOULD YOU ESTIMATE THE TOTAL -
%gﬁgg' OF ALL PERSONS [N YOUR HOME

UNDER §5,000.......1
§ 5,000=-5 3,300....1
410,00 14,300....3
315,000=-519,900, b

.5EX OF RESPONDENT:

ﬁALZ.......]l

THANK You, YGUR COOPERATION HAS 3EZN VEAY H
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